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Nationally £11 billion 270,000 jobs
Aberdeen C& S £351m (2014) 16,400 (2014)
VisitScotland - £1 Invested = £20 Generated

Tourism — a key industry SCOTLAND | ALBA




Where are our
visitors from?
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Aberdeen & aberdeenshire

Scotland
England
UK

Overseas

608,000 Trips
360,000 Trips
£202 million (Total Value)

270,000 Trips
£149 million (Total Value)
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Over-tourism... Iceland

 "lceland is in the midst of a tourist boom that has seen
visitors increase by 264% between 2010 and 2015.
Last year, nearly 1.3 million foreign tourists visited
the country, and tourism has become the tiny country's

top industry.”

o More than 325,000 Americans have visited Iceland in
2016, lceland's present population is 332,000.
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Where do they
visit?




Attractions with Free Admission Visits 2015 | % 2015/2014 Attractions with Paid Admission Visits 2015 | %2015/2014
National Museum of Scotland 1567310 4. 4% Edinburgh Castle 1568 508 £ 9%
Scottish National Gallery 1,317,710 b.4% Edinburgh 700 £33364 5 .6%
Kelvingrove Art Gallery & Museum 1,261 A52 12.4% Edinburgh Bus Tours 552,006 44%
Loch Lomond Sho 1,262 107 6.8%
e = Stirling Castle 458322 41%
Riverside Museum 1131814 18% _
Glasgow Science Centre 352303 025
5t Giles' Cathedral* 1,108 331 T.1%
_ - Urquhart Castle 148,691 550
Royal Botanic Garden Edinburgh 836,755 9.2%
Gretna Green Famous Blacksmith's Shop 775,868 D% e hote i
Ealkirk Wheel 805422 11T% Scotch Whisky Heritage Centre 302 946 -L6%
National War Museum E01 074 1.3% Scottish Seabird Centre Museum EEE,HEIE -1.9%
Gallery of Modem Art 589,051 5% Scottish National Gallery of Modern Art Two 236,794 W T%
Glasgow Botanic Gardens* 420,000 4 5% Robert Burns Birthplace Museum 135,668 22.1%
Dundee Contemporary Arts* 380,598 31.9% Culzean Castle and Country Park 128174 10.2%

Top attractions - scotland
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Why learn?
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VisitScotland Icentres

Visitor numbers

. Aberdeenshire — 189,922

. Scotland = 3.5 million

Most Requested Lanquages

. Spanish
. French
. German
. Italian

. Chinese

. Russian
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Tad employees at VisitScotland..

7Ta languages spoken
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The Northern Lights over Tantallon Castle © Sarah White v



HELP & ADVICE TRIP PLANNING
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Creating a Movement - #ScotSpirit

Visit Scotland.org o T,

ISP T ——

AboutUs  What We Do  Business Support  Ressarch & Statistics  Get Connected  Media Centre ~ RSS
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Show you've #ScotSpirit and'\e{p share t_ﬁe Spirit-of Scotland
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TELL US WHAT #SCOTSPIRIT MEANS TO YOU
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RYDER CUP
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Royal yacht britannia

« Audio-guides in 27 languages

* Four different English versions
« British Sign Language

« Written copies of the tour script

 English Braille
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Scottish tourist guide association

. 282 Guides
. 20 Languages

. Most demanded languages:

French
German
Spanish
Chinese
Portuguese

o O O O O

Scottish Tourist

Guides Association
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MISSION

To develop, provide and promote meaningful youth employment opportunities that benefit individuals, the
organisation and the Scottish economy

Graduate Scheme (6) — Paid placements for 1 year

Modern Apprenticeships (6) — Paid placements for 1 year (16-19)

Career Ready Mentorships (6) - 2 Year placement. It includes 4 week paid work experience placement (4™ year students)

Work experience (various) — 1 Week work experience tied into the National Curriculum for Excellence. (4™ year students.)

Internships (various) — 16 Week placement during University study. Unpaid, vary from 3 weeks full time to 16 weeks part
time.

VisitScotland Youth Employment Strategy SCOTLAND
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